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AGRICULTURAL MARKETING SERVICE

Purpose Statement

The mission of the Agricultural Marketing Service (AMS) is to facilitate the competitive and efficient
marketing of agricultural products. AMS programs support a strategic marketing perspective that adopts
product and marketing decisions to consumer demands, changing domestic and international marketing
practices, and new technology. AMS’ marketing programs support USDA Strategic Goal 2: to enhance
the competitiveness and sustainability of rural and farm economies.

AMS carries out a wide range of programs under the authorization of the Agricultural Marketing Act of
1946 as well as over 50 other statutes. AMS conducts many appropriated program activities through
cooperative arrangements with State Departments of Agriculture and other agencies. About two-thirds of
the funds needed to finance AMS activities are derived from voluntary user fees. AMS provides services
for private industry, State and Federal agencies on a reimbursable basis, in connection with commodity and
other grading programs.

1. Market News Service:

The Market News program is authorized by the following statutes:

Agricultural and Food Act of 1981 (as amended by the Food Security Act of 1985)
Agricultural Marketing Act of 1946

Cotton Statistics and Estimates Act of 1927

Livestock Mandatory Reporting Act of 1999

Peanut Statistics Act

Naval Stores Act

Tobacco Inspection Act of 1935

U.S. Cotton Futures Act

The AMS market news service collects, analyzes, and disseminates market information to the public
for numerous agricultural commodities, including cotton, cottonseed, and tobacco; dairy products;
fruits, vegetables and ornamentals; livestock, meat, grains and wool; and poultry and eggs. Market
information covers local, regional, national, and international markets and includes current data on
supply, movement, contractual agreements, inventories, and prices for agricultural commodities.
Federal and State reporters obtain market information, which AMS experts analyze, compile, and
immediately disseminate to the agricultural community, academia, and other interested parties.
National information is integrated with local information and released in a form easily understood by
the industry and locality served. AMS expanded global market reporting beginning in FY 2003 to
assist exporters and provide information on imported products competing for domestic markets. AMS
provides electronic access and e-mail subscriptions through interet-released market news reports. '
This program contributes to USDA’s Goal 2 by providing producers and marketers of farm products
and those in related industries with timely, accurate, and unbiased market information that assists them
making the critical daily decisions of where and when to sell, and at what price; thereby enhancing
competitiveness and helping to increase the efficiency of agricultural marketing systems.

2. Shell Egg Surveillance, Standardization, Grading, and Plant Variety Protection:

These programs are authorized by the following statutes:

Agricultural Marketing Act of 1946
Cotton Statistics and Estimates Act of 1927
Egg Products Inspection Act
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Farm Security and Rural Investment Act of 2002
Naval Stores Act

Plant Variety Protection Act

Tobacco Inspection Act of 1935

Tobacco Statistics Act

U.S. Cotton Futures Act

United States Cotton Standards Act

Wool Standards Act

To ensure that cracked, leaking, or other types of loss eggs are diverted from table egg consumption,
the Shell Egg Surveillance Program verifies that marketed eggs have a quality level of at least U.S.
Consumer Grade B. The development of U.S. grade standards and grading activities facilitate the
domestic and international marketing of agricultural commodities. The Plant Variety Protection

Program encourages the development of novel varieties of sexually (seed) reproduced or tuber
propagated plants by providing intellectual property rights protection to developers.

a.

C.

Shell Egg Surveillance: AMS conducts this program, in cooperation with the State departments of
agriculture, to ensure that shell egg handling operations are inspected at least four times yearly and
hatcheries are inspected at least once yearly to control the disposition of certain types of
undergrade and restricted eggs. This program ensures accomplishment of USDA Goal 2 by
diverting eggs that are not at least U.S. Consumer Grade B--and which cannot be sold in shell
form--to egg breaking plants, which reassures buyers to support efficient markets.

Standards Development: AMS develops, reviews, and maintains agricultural commodity
standards that describe product quality attributes such as taste, color, texture, yield, weight, and
physical condition for use in the trading of agricultural commodities. These standards provide a
common language for buyers and sellers of commodities both here and abroad for use in
marketing, which contributes to USDA Goal 2. AMS standards constitute the basis for market
reporting, and are used in grading cotton, milk and dairy products, eggs, fruits, livestock and meat,
nuts, tobacco, poultry, and vegetables. AMS participates in international standards-setting and
other marketing activities related to agricultural exports to lend technical expertise and represent -
the interests of the agricultural industry.

Grading, Certification, and Audit Verification: The grading process involves the application or
verification of quality standards for agricultural commodities. AMS provides grading and
certification services on agricultural commodities for which developed standards are available. In
addition, AMS provides acceptance and condition inspection services for all agricultural
commodities upon request. AMS certification services provide assurance to buyers that the
products they receive are the quantity and quality specified in their contract with the seller. These
activities contribute to USDA Goal 2 because the services facilitate efficient marketing by
permitting purchasers to buy commodities without having to personally inspect them and by
providing an impartial evaluation of the quality of products prior to their sale. AMS certificates
can be used as evidence of quality and condition in a court of law to settle commercial disputes.
AMS also offers production and quality control system audits (audit verification services) that
reduce costs and assist the industry in making various marketing claims about their products.
Grading, certification, and audit verification activities are performed by Federal employees and
Federally-supervised State employees on a fee-for-service basis. Also under the Agricultural
Marketing Act, AMS tests voluntarily submitted seed upon request and for a fee.

Plant Variety Protection Program: This program is authorized by the Plant Variety Protection Act,
which encourages the development of novel varieties of sexually reproduced or tuber propagated
plants by providing intellectual property rights protection to the developer. The program, funded
by user fees, supports USDA goal 2 by verifying the uniqueness of variety and issuing certificates
that assure developers exclusive rights to sell, reproduce, import, or export such varieties, or to use
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them in the production of hybrids or different varieties, for a period of 20 years for most species
and 25 years for woody plants.

3. Market Protection and Promotion Programs:

AMS administers programs under several laws that authorize the collection of pesticide application
and residue information to ensure proper marketing practices, stimulate innovative and improved
commodity marketing, and provide assistance to industry-sponsored activities.

In the administration of market protection and promotion activities, the Agricultural Marketing
Service operates under the following authorities:

Agricultural Marketing Act of 1946

Beef Promotion and Research Act of 1985

Capper-Volstead Act

Cotton Research and Promotion Act

Commodity Promotion, Research, and Information Act of 1996
Dairy Production Stabilization Act of 1983

Egg Research and Consumer Information Act

Export Apple Act

Export Grape and Plum Act

Farm Security and Rural Investment Act of 2002

Federal Seed Act

Fluid Milk Promotion Act of 1990

Food, Agriculture, Conservation and Trade (FACT) Act of 1990
Food Quality Protection Act of 1996

Hass Avocado Promotion, Research, and Information Act of 2000
Honey Research, Promotion and Consumer Information Act
Mushroom Promotion, Research and Consumer Information Act of 1990
Organic Foods Production Act of 1990

Peanut Promotion, Research and Information Order

Popcorn Promotion, Research, and Consumer Information Act
Potato Research and Promotion Act

Pork Promotion, Research and Consumer Information Act of 1985
Soybean Promotion, Research and Consumer Information Act
Specialty Crops Competitiveness Act of 2004

Watermelon Research and Promotion Act

a. Pesticide Data Program: The Pesticide Data Program (PDP), established under authority of the
Agricultural Marketing Act of 1946 and the 1996 Food Quality Protection Act, develops and
communicates comprehensive, statistically-reliable information on pesticide residues in food to
improve Government dietary risk assessments. This program supports USDA Goal 2 by providing
data on a continual basis to the Environmental Protection Agency (EPA) for use in the pesticide
registration process and to other Federal and State agencies for use in determining policies
intended to safeguard public health. In addition to reporting comprehensive pesticide residue data
for general dietary risk assessment, the program established and maintains a database of pesticide
residues on the foods most likely consumed by children. The pesticide residue data collected by
the program enhances the competitiveness and sustainability of farm economies by supporting the
use of safer crop protection methods and supports marketing by providing information that can be
used to assure consumers. To ensure integrity and the high degree of quality required for dietary
risk assessment procedures, PDP's standard operating procedures parallel EPA's Good Laboratory
Practice guidelines. Information on significant findings is reported to the Food and Drug
Administration (FDA). This program is a cooperative effort between Federal agencies and is
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conducted by AMS through agreements with State agencies that provide sampling and testing
services.

. Microbiological Data Program (MDP): The FY 2009 budget proposes to discontinue funding and
terminate the Microbiological Data Program (MDP) because it is difficult to determine to what
extent the data is used to support risk assessments. The Microbiological Data Program,
implemented in 2001, has been collecting information regarding the prevalence of food-borne
pathogens and indicator organisms on domestic and imported fresh fruits and vegetables to
establish a national foodborne pathogen baseline. However, the use of MDP data by other Federal
agencies, including the FDA and the Centers for Disease Control and Prevention, in
epidemiological investigations aimed at determining the source of outbreaks of foodborne illness,
is limited because the origin of sample data is not collected.

. National Organic Standards Program: This program is authorized by the Organic Foods
Production Act of 1990. The Act requires AMS to develop and maintain national standards
governing the production and handling of agricultural products labeled as organic. AMS provides
support to the National Organic Standards Board, reviews materials for the national list of allowed
synthetic materials, and coordinates the enforcement and appeals process. The legislation also
requires AMS to examine and accredit State and private certifying agents to ensure their
compliance with national organic standards. AMS accredits foreign agents who certify products
labeled organic for export to the U.S. and a foreign government that operates an organic
accreditation program for organic exports to the U.S. must be approved under a recognition
agreement granted by USDA. The nationwide program supports USDA Goal 2 by increasing the
efficiency and enhancing the competitiveness of domestic agricultural marketing for organic
products. Program administration is funded from appropriations.

. Federal Seed Program: The Federal Seed program is authorized by the Federal Seed Act, which
regulates agricultural and vegetable seed moving in interstate commerce. The program supports
USDA Goal 2 by prohibiting false labeling and advertising of seed, as well as the shipment of
prohibited noxious-weed seed into a State. About 500 State seed inspectors are authorized to
inspect seed subject to the Act. Seed samples are routinely drawn by State seed inspectors to
monitor seed sold commercially and intrastate infractions are subject to State laws. Should an
inspection reveal infractions of the Federal Act, the violation is referred to AMS by the
cooperating State agency. Based on the results of its tests and investigations, AMS attempts
administratively to resolve each case. For cases that cannot be resolved, AMS can initiate
appropriate legal action.

Pesticide Recordkeeping Program: The pesticide recordkeeping program is authorized by the
Food, Agriculture, Conservation and Trade Act of 1990. This program established Federal
regulations requiring certified applicators to maintain records on applications of Federally-
restricted use pesticides as required by the Act. The Act also requires that records be surveyed to
provide a database on the use of restricted pesticides. A Memorandum of Understanding signed
by the AMS, the National Agricultural Statistics Service (NASS), and the Environmental
Protection Agency (EPA) identifies the responsibilities and roles of each agency pertaining to
record surveys and reporting on restricted pesticide usage. AMS delegates authority to State
pesticide regulatory agencies to monitor compliance with the recordkeeping requirements through
cooperative agreements, but utilizes Federal inspectors in those States that choose not to enter into
cooperative agreements. This program supports USDA Goal 2 because the accuracy of restricted
use pesticide data is enhanced by good recordkeeping practices by certified applicators. AMS
uses information obtained during NASS pesticide-usage surveys as one indicator of the degree of
compliance with recordkeeping requirements. :

Country of Origin Labeling: The Country of Origin Labeling (COOL) Act requires retailers to
notify their customers of the country of origin of covered commodities. Labeling requirements for
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fish and shellfish became mandatory during fiscal year 2005. During FY 2008, AMS will issue a
mandatory labeling rule for the remaining commodities, since the 2006 Appropriations Act
established September 30, 2008 for implementation of mandatory COOL for all other covered
commodities (which include ground and muscle cuts of beef, pork, and lamb; fresh and frozen
fruits and vegetables; and peanuts). AMS established an audit-based compliance program in FY
2006 for fish and shellfish to ensure that the public receives credible and accurate information on
the country of origin of the covered commodities they purchase, thereby supporting USDA Goal
2. A primary component of the Federal enforcement program is surveillance activities performed
by State governments under cooperative agreements. AMS is responsible for training Federal and
State employees on enforcement responsibilities; analyzing and responding to formal complaints;
conducting routine surveillance audits; and conducting educational and outreach activities with
interested parties. Program administration is funded through annual appropriations. For FY 2009,
USDA is requesting legislative authority to implement and retain user fees to fund the cost of
compliance verification activities for all commodities covered under the Country of Origin
Labeling (COOL) Act.

g The Commodity Research and Promotion Acts: AMS provides oversight and direction to
industry-funded and managed commodity research and promotion programs. The various research
and promotion acts authorize the collection of an assessment from identified segments of the
marketing chain. The program supports USDA Goal 2 because the assessment funds are used to
broaden and enhance national and international markets for various commodities. Assessments to
producers are most common; however, some programs assess processors, feeders, packers,
handlers, importers, exporters, or other entities. These assessments are used to carry out research
and promotional activities for avocados, beef, blueberries, cotton, milk and dairy products, fluid
milk, eggs and egg products, honey, lamb, mangos, mushrooms, peanuts, popcorn, pork, potatoes,
soybeans, sorghum, and watermelons. AMS reviews and approves the budgets and projects
proposed by the research and promotion boards to ensure that proposals comply with the Order
and the Act. Each research and promotion board reimburses AMS for the cost of implementing
and overseeing its program.

Wholesale, Farmers and Alternative Market Development:

This program is authorized under the Agricultural Marketing Act of 1946 and the Farmer to Consumer
Direct Marketing Act of 1976, as amended. The program supports USDA Goal 2 by providing
technical advice and assistance to States and municipalities that are interested in creating or upgrading
wholesale market facilities, auction and collection markets, and retail farmers markets. AMS also
conducts feasibility studies in cooperation with the private sector, non-profit organizations, and other
government agencies to evaluate and suggest efficient ways to handle and market agricultural
commodities. AMS studies changes in the marketplace to assist States, localities, market
managers/operators, and growers in making strategic decisions for future business development.

Transportation Services:

Transportation services activities are authorized under the following statutes:

Agricultural Marketing Act of 1946

Agricultural Adjustment Act of 1938

Agricultural Trade and Assistance Act of 1954

Rural Development Act of 1972

International Carriage of Perishable Foodstuffs Act of 1982

AMS monitors the agricultural transportation system (inland waterways, rail, truck, ocean bulk, and
ocean containerized) and conducts market analyses that help support decisions regarding the
transportation of agricultural products domestically and internationally. This program supports
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USDA Goal 2 by determining whether the Nation’s transportation system will adequately serve the
agricultural and rural areas of the United States by providing necessary rail, barge, truck, and shipping
services. AMS provides technical assistance to shippers and carriers and participates in transportation
regulatory actions before various Federal agencies. In addition, AMS provides economic analyses
and recommends improvements to domestic and international agricultural transportation for policy
decisions.

Payments to States and Possessions:

The Federal-State Marketing Improvement Program (FSMIP) is authorized by the Agricultural
Marketing Act of 1946. The Act gives USDA the authority to establish cooperative agreements with
State departments of agriculture or similar State agencies to improve the efficiency of the agricultural
marketing chain, which supports USDA Goal 2. Project funds are provided to State marketing
agencies to: identify and test-market farm commodities, determine methods of providing more
reliable market information, and develop better post-harvest and packaging methods. This program
has made possible many types of projects, such as electronic marketing and agricultural product
diversification. Current projects are focused on the improvement of marketing efficiency and
effectiveness, and seeking new outlets for existing farm-produced commodities. The States perform
the work or contract with others, and must contribute at least one-half of the cost of the projects.

Perishable Agricultural Commodities Act Program:

This program is carried out under the Perishable Agricultural Commodities Act (PACA) and the
Produce Agency Act (PAA) and is funded by license fees. The program supports USDA Goal 2
because these Acts are designed to: (1) protect producers, shippers, distributors and retailers from
loss due to unfair and fraudulent practices in the marketing of perishable agricultural commodities;
and (2) prevent the unwarranted destruction or dumping of farm products handled for others.
Commission merchants, dealers, and brokers handling fresh and frozen fruits and vegetables in
interstate and foreign commerce must obtain a PACA license and must abide by the fair trading
practices established by the PACA. Traders who have been found to have committed unfair trade
practices face license suspension or revocation and may be required to post surety bonds before
resuming operations. To increase protection and avert financial losses to growers and licensed firms,
the PACA was amended in 1984 to create a statutory trust. Sellers of fruits and vegetables who have
not been paid are secured under this legislation until full payment is made. Complaints of violations
are investigated and resolved through: (1) informal agreement between the two parties; (2) formal
decisions involving payments to injured parties; (3) suspension or revocation of license; and (4)
publication of the facts. Any interested party or group may request AMS assistance in settling
disputes under the PACA.

Strengthening Agricultural Markets and Producer Income (Section 32):

Under Section 32 of the Act of August 24, 1935, (7 U.S.C. 612c) an appropriation equal to 30 percent
of gross customs receipts collected during each preceding calendar year and unused balances up to
$500 million are available for encouraging the domestic consumption or exportation of agricultural
commodities. An amount equal to 30 percent of receipts collected on fishery products is transferred
to the Department of Commerce’s National Marine Fisheries Service.

a. Commodity Purchases and Diversions: AMS purchases non-price supported commodities such as
meats and fish, fruits and vegetables, and poultry and egg products in order to stabilize market
conditions pursuant to Section 32, and in support of entitlement program needs within USDA.
AMS Section 32 purchases enhance the competitiveness and sustainability of farm economies in
support of USDA Goal 2. All purchased commodities are distributed by the Food and Nutrition
Service (FNS) to schools as part of the entitlement for the National School Lunch Program or to
other nutrition assistance programs. AMS also provides purchasing services to FNS to supply
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food to recipients in nutrition assistance programs authorized by Congress. Reimbursements for
the administrative costs associated with purchases requested for nutrition assistance programs are
included in the User Funded and Reimbursable Programs table.

Diversion payments are authorized by clause 2 of Section 32 of the Act of August 24, 1935. This
legislation authorizes the Secretary of Agriculture to divert agricultural commodities or products
from normal channels of trade and commerce by payment of benefits or indemnities or by other
means. The diversion program under Section 32 provides alternative means of support to markets
that are experiencing adverse economic conditions.

AMS develops, coordinates, and approves Federal food product descriptions and establishes
quality assurance policies and procedures for the procurement of food by USDA, the Department
of Defense, the Indian Health Service, the National Institutes of Health, the Bureau of Prisons, and
the Department of Veterans Affairs. This program updates and streamlines Federal food
specifications to improve the cost efficiency of Federal food purchasing by using commercial item
descriptions whenever possible. For purchases of meat items, the Department of Defense and
other agencies use Institutional Meat Purchase Standards (IMPS).

b. Marketing Agreements and Orders:

Marketing agreements and orders assist farmers, milk producers, and handlers by allowing them to
collectively work to solve marketing problems. The Marketing Agreements and Orders Program
is authorized by the Agricultural Marketing Agreement Act of 1937. These instruments are
designed to stabilize market conditions and improve the returns for fluid milk and fruit and
vegetable producers, which supports USDA Goal 2. AMS oversees these various activities to
ensure that they operate in the public interest and within legal bounds.

Marketing agreements and orders: (1) establish minimum prices that handlers pay to dairy
producers; (2) regulate the quality and quantity of fruits and vegetables sold in commercial
channels; and (3) provide for market development and promotion (including paid advertising). A
majority of the currently active Federal marketing order programs for fruits and vegetables include
minimum grade requirements. The standards used by our programs include characteristic qualities
as well as criteria related to food safety (e.g., lack of mold, insects, foreign material, etc.).
Presently, there are 30 active marketing agreement and order programs covering 25 specialty crop
commodities and 10 milk marketing orders. Proposed orders are subject to approval by producers
of the regulated commodity. Section 32 funds authorized by 7 U.S.C. 612c, are used by AMS for
administering the Marketing Agreements and Orders Program at the national level, and to conduct
public hearings and referenda to determine producer sentiment concerning new programs and
proposed revisions of marketing orders already in effect. Administration at the local level is
financed through handler assessments.

Geographic Dispersion of Offices and Employees:

AMS headquarters is located in Washington, D.C. The agency has 135 consolidated year-round and
seasonal field offices. AMS’ peak employment period occurs during four months from September through
December, due to the seasonal nature of cotton, tobacco, and a variety of fruit and vegetable grading
programs. Employment during the peak period averaged 4,417 during fiscal year 2006. As of September
30, 2007, AMS had 3,774 employees, of whom 2,442 were permanent full-time and 1,332 were other than
permanent full-time employees. Eighty five percent of AMS employees are assigned to field offices. Of
the 3,201 employees assigned to field office locations, 1,882 were permanent full-time and 1,319 were
other-than permanent full-time employees.
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GAO Evaluations:

“Spot Cheese Market: Market Oversight Has Increased But Concerns Remain About Potential
Manipulation” (GAO-07-707). This study presented GAO’s review of issues relating to the spot cheese
market at the Chicago Mercantile Exchange (CME) and ways to improve spot cheese price accuracy and
transparency. GAO made recommendations for USDA’s consideration to improve the timeliness and
reliability of reported cheese prices. AMS was already in the process of addressing this issue at the time of
the GAO engagement and has published an interim final rule for Dairy Product Mandatory Reporting.
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AGRICULTURAL MARKETING SERVICE

Statement of Available Funds and Staff-Years
2007 Actual and Estimated 2008 and 2009

2007 2008 2009
Item Actual Enacted Estimated
Staff Staff Staff
Amount Years Amount Years Amount Years
Agricultural Marketing Service
Marketing SErviCes .............coccociiiiiiiiiiii e $73,788,472 428 $76,862,000 438 $76,015,000 440
Payments to States and Possessions .......................... 1,334,000 -- 3,209,000 -- 1,334,000 --
SpecialtyCropGrants 5,469,084 -- 8,500,000 -- -- --
Rescission... - - -- -619,997 -- -- - -
Tota] .................. e 80,591,556 428 87,951,003 438 77,349,000 440
Obligations under other USDA appropnatlons
Food & Nutrition Service for commodity procurement services ... 881,000 8 895,000 8 913,000 8
Total, Agriculture Appropriations ..............c........ 81,472,556 436 88,846,003 446 78,262,000 448
Permanent Appropriations:
Funds for Strengthening Markets, Income, and Supply (Sec. 32) . 7,029,269,059 117 7,563,683,777 117 7,979,334,788 117
Rescission .. . -37,601,000 -- -684,000,000 -- -293,000,000 --
Recoveries of Pnor Year Obhgatlons 119,915 .- -- .- .- .-
Offsetting Collections... .. U 139,276,862 -- -- -- .- --
Unobligated balance avallable start of year 146,760,123 -- 500,000,000 -- -- --
Deduct transfers out . - TR -5,813,937,404 -- -6,338,142,777 -- -6,614,483,788 --
Unobligated balance ava.llable end of Year .......ccoeeeonnns -500,000,000 -- -- -- -- --
Unobligated balance reverting to Treasury............................. -80,658,513 -- -- -- -- -~
Net AMS .. . 883,229,042 117 1,041,541,000 117 1,071,851,000 117
Perishable Agncultural Commodmes Act Fund .................. 10,556,591 81 10,052,000 85 10,325,000 85
Total, Permanent Appropriations .............c..c.covueeeevunens 893,785,633 198 1,051,593,000 202 1,082,176,000 202
Non-Federal Funds:
Oversight work for the following:
American Egg Board ... 260,062 2 262,000 2 262,000 2
Avocado (Hass) Board . 56,417 1 60,000 1 60,000 1
Avocado (California) Board 35,541 0 57,000 0 57,000 0
Avocado (Chilean) Board ... . 28,666 0 56,000 0 56,000 0
Avocado (Mexican) Board ...................coooon 18,801 0 23,000 0 23,000 0
Beef Board 239,673 2 209,000 2 209,000 2
Blueberry Board .............coocoiiiiiiiiii e 71,939 1 81,000 1 81,000 1
Cotton Board .........ccouvtiiiiiiiiiiit it e e 232,099 1 228,000 1 228,000 1
Dairy Board 501,920 4 505,000 4 505,000 4
Fluid Milk Board . 394,073 3 380,000 3 380,000 3
Honey Board . e FTON 85,109 .1 60,000 1 60,000 1
Honey(lmporter) Boa:d 55,996 0 93,000 0 93,000 0
Honey(Producers)Boardm“.....A......A...........‘.......‘....... 0 0 57,000 0 57,000 0
Lamb Board 100,813 0 106,000 0 106,000 0
Mango Board ... 110,569 0 109,000 0 105,000 0
Mushroom Board .......... 83,345 0 103,000 0 103,000 0
Peanut Board ............... 117,997 1 130,000 1 130,000 1
Popeorn Board ... 27351 0 35,000 0 35,000 0
Pork Board 185,108 1 194,000 1 194,000 1
Potato Board ........................ 113,150 1 130,000 1 130,000 1
Red Raspberry Council . 0 1 72,000 1 72,000 1
Sorghum Board... ... . 2,656 1 125,000 1 125,000 1
Soybean Board ... 190,814 1 188,000 1 188,000 1
Watermelon Board . 104,641 1 105,000 1 105,000 1
Fees for grading of cotton and tobacco ..... e 52,064,994 544 61,233,000 530 62,888,000 530
Grading of farm products for producers, processors, and
municipal, State and Federal Agencies ............ 135,464,208 1,464 132,000,000 1,491 135,700,000 1,491
Wool research, development, and promotion . 2,250,000 -- 2,250,000 -- 2,250,000 --
States for collection & dissemination of market news mformatxon 44,346 - - 45,000 - - 45,000 --
Total, Non-Federal Funds ...........c...cccceeennnts 192,840,287 2,030 198,896,000 2,043 204,251,000 2,043
Total, Agricultural Marketing Service ................................... 1,168,098,476 2,664 1,339,335,003 2,691 1,364,689,000 2,693
Schedule A EMPIOYEES ...........oueiuiiiiiiiiiiie oo ce e - 384 - 384 - 384
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AGRICULTURAL MARKETING SERVICE

Permanent Positions by Grade and Staff Year Summary
2007 Actual and Estimated 2008 and 2009

2007 2008 2009
Grade WashDC  Field Total WashDC  Field Total Wash DC  Field Total
Senior Executive
Service 10 -- 10 10 -- 10 10 -- 10
GS-15 34 6 40 36 5 41 36 5 41
GS-14 85 30 115 95 24 119 95 24 119
GS-13 123 110 233 160 87 247 161 86 247
GS-12 109 177 286 129 169 298 130 170 300
GS-11 39 206 245 49 210 259 50 209 259
GS-10 2 14 16 2 14 16 2 14 16
GS-9 30 554 584 51 565 616 51 565 616
GS-8 9 239 248 12 251 263 12 250 262
GS-7 23 247 270 40 261 301 40 261 301
GS-6 10 79 89 17 72 89 17 72 89
GS-5 9 81 90 15 71 86 15 71 86
GS-4 7 29 36 9 16 25 9 17 26
GS-3 2 8 10 3 5 8 3 5 8
GS-2 1 -- 1 -- -- -- -- -- .-
GS-1 -- -- -- -- -- -- -- -- --
Ungraded Positions ........... -- 9 9 -- 10 10 -- 10 10
Total Permanent Positions
without Schedule A.......... 493 1,789 2,282 628 1,760 2,388 631 1,759 2,390
Schedule A Employees ....... 12 368 380 -- -- -- -- -- --
Total Permanent Positions
including Schedule A 505 2,157 2,662 628 1,760 2,388 631 1,759 2,390
Unfilled Positions
end-of-year.................... 43 40 83 -- - - - - - - - - - -
Total Permanent Full Time
Employment, end-of-year .. 560 1,882 2,442 628 1,760 2,388 631 1,759 2,390
Staff Year Estimate ... ........ 506 2,158 2,664 708 1,983 2,691 711 1,982 2,693

Schedule A Staff Years... ... 13 371 384 13 371 384 13 371 384
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AGRICULTURAL MARKETING SERVICE
MOTOR VEHICLE FLEET
SIZE, COMPOSITION AND COST

The estimated number of passenger motor vehicles available for fiscal year 2009 is the minimum necessary
to maintain essential services in AMS programs. These vehicles are used to provide necessary services
such as: 1) traveling to places which in most cases are not accessible by common carriers, such as farms,
market terminals, offices of product dealers and truckers, processing plants, canneries, stockyards, cotton
gins, and compress operators; 2) carrying special grading and testing equipment used for inspecting and
grading commodities and for performing other work required under the Agricultural Marketing Act of
1946; U.S. Cotton Standards Act; Cotton Statistics and Estimates Act; Tobacco Inspection Act; and Dairy
and Tobacco Adjustment Act; and 3) carrying boxes of cotton standards types to use in classing work and
demonstration at farmers' meetings. AMS only replaces passenger vehicles that have mileage of at least
60,000 or are six or more years of age, in accordance with standards prescribed by the GSA. Additional
passenger vehicles are requested when the forecasted workload is of such a nature and volume that the
number of existing passenger vehicles will not be adequate for program needs.

Changes to the motor vehicle fleet. AMS projects to increase the fleet of passenger motor vehicles by one
for fiscal year 2009 having determined that it would be more cost-effective to lease vehicles rather than pay
mileage to inspectors traveling to various warehouses.

Replacement of passenger motor vehicles. AMS plans to replace in FY 2009 five of the 300 passenger
motor vehicles in operation in FY 2008. All vehicles proposed for replacement will have a mileage of
more than 60,000 or will be more than six years old, in accordance with GSA vehicle replacement
standards.

Impediments to managing the motor vehicle fleet. There are no identified impediments to managing the
motor vehicle fleet a most cost-effective manner.

Size, composition and cost of agency motor vehicle fleet as of September 30, 2007, are as follows:

AMS MOTOR VEHICLES FLEET DATA

Number of Vehicles by Type*

Sedans
& Annual

Station Medium | Heavy Total Operating

Fiscal Year (| Wagons || Light Trucks | Trucks | Trucks | Vans || SUVs || Vehicles Costs
4X2  4X4 ($ in thou.)

2006 Actual 194 26 9 0 0 36 4 269 $769
Change 7 0 0 0 0 0 0 7
2007 Actual 201 26 9 0 0 36 4 276 $897
Change 26 -4 0 0 0 2 0 24
2008 Est. 227 22 9 0 0 38 4 300 $918
Change -1 12 -9 0 0 2 -3 1
2009 Est. 226 34 0 0 0 40 1 301 $719

Note: These numbers include vehicles that are owned by the Agency and leased from commercial
sources or GSA. FY 2009 operating costs were reduced by purchasing rather than leasing vehicles.
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The estimates include appropriation language for this item as follows (new language underscored; deleted
matter enclosed in brackets):

For necessary expenses to carry out services related to consumer protection, agricultural marketing
and distribution, transportation, and regulatory programs, as authorized by law, and for
administration and coordination of payments to States, [$76,862,000] $76,015.000, including
funds for the wholesale market development program for the design and development of
wholesale and farmer market facilities for the major metropolitan areas of the country: Provided,
That this appropriation shall be available pursuant to law (7 U.S.C. 2250) for the alteration and
repair of buildings and improvements, but the cost of altering any one building during the fiscal
year shall not exceed 10 percent of the current replacement value of the building.

Fees may be collected for the cost of standardization activities, as established by regulation
pursuant to law (31 U.S.C. 9701).

MARKETING SERVICES
Appropriations Act, 2008 ; $76,862,000
Budget Estimate, 2009 76,015,000
DECrease i APPIOPIIALION. ....cccuevrurueeeecrereesiceesststseeastsnasssesastesaesessastesenssserassssassesenaen -847,000
Adjustments in 2008:
Appropriations Act, 2008............ccooeveeererinenereieenee e eereseseieeneee e 76,862,000
Rescission under P.L. 110-161 @/.......c.ccoeveevererereecrnreceeneeneesenessenenenenes. -538,034
Adjusted Base for 2008 ........ 76,323,966
Budget Estimate, 2009 7620152000
Decrease from adjusted 2008 -308,966
a/ The amount is rescinded pursuant to Division A, Title VII, Section 752 of P.L. 110-161.
SUMMARY OF INCREASES AND DECREASES
(On basis of adjusted appropriation)
- 2008 Program 2009
Item of Change i Enacted - Pay Costs - Changes " Estimated
Market NEWS v.ouvvneninirieiieeineneinennnnns $32,744,966 $666,000 $1,027,034 $34,438,000
Surveillance and Standardization ........... 7,559,000 147,000 54,000 7,760,000
Market Protection and Promotion .......... 29,456,000 167,000 2,834,000 26,789,000
Transportation Services ...........ccc...cuue. 2,783,000 62,000 20,000 2,865,000
Wholesale, Farmers, and Alternative
Market Development ................. 3,781,000 55,000 327,000 4,163,000
Total Available ..............cceeuveninnnnnn.. 76,323,966 - 1,097,000 -1,405,966 76,015,000
Rescission 538,034

Total Appropriation .............cccceveeennne 76,862,000
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AGRICULTURAL MARKETING SERVICE
Marketing Services

Project Statement
(On basis of adjusted appropriation)

2007 Actual 2008 Enacted 2009 Estimated
Staff Staff Increase or Staff
Amount Years Amount Years Decrease Amount Years
Market News Service................c.ccooeeeeeee.. $32,181,573 239 $32,744,966 243+ $1,693,034 (1)  $34,438,000 244
Egg Surveillance and Standardization
Shell Egg Surveillance........................ 2,513,271 15 2,660,000 15 + 69,000 2) 2,729,000 15
Standardization................cccoeeniieann L 4,600,120 61 4,899,000 61 + 132,000 A3) 5,031,000 59
Total, Egg Surveillance and Standardization.... 7,113,391 76 7,559,000 76+ 201,000 7,760,000 74
Market Protection and Promotion:
Federal Seed Act................ccoenn, 2,294,370 22 2,405,000 22+ 480,000 “4) 2,885,000 28
Country of Origin Labeling.................. 983,814 5 1,051,000 5 + 20,000 ) 1,071,000 5
Pesticide Data.............ccceeeevinnn.n.. 15,132,660 14 15,188,000 14 + 800,000 (6) 15,988,000 14
Microbiological Data ......................... 4,759,246 7 4,766,000 7 - 4,766,000 (©) - -
National Organic Standards.................. 2,056,859 13 3,127,000 19 + 754,000 (8) 3,881,000 22
Pesticide Recordkeeping......... 2,825,788 12 2,919,000 12+ 45,000 ©) 2,964,000 12
Total Market Protection and Promotion.......... 28,052,737 73 29,456,000 79 - 2,667,000 26,789,000 81
Transportation Services........................... 2,719,375 20 2,783,000 20 + 82,000 (10) 2,865,000 19
Wholesale, Farmers, and Alternative
Market Development.......................... 3,721,396 20 3,781,000 20 + 382,000 (11) 4,163,000 22
Unobligated Balance.................. 1,148,768 - - - - - - -
Total Available or Estimate........................ 74,937,240 428 76,323,966 438 - 308,966 76,015,000 440
ResCISSION. ......cooviiiiiiiiiin e - - 538,034 -
Total Appropriation................................. 74,937,240 - 76,862,000 -

Justifications for Increases and Decreases

An increase of $1,693.034 for Market News ($32.744,966 available in 2008) consisting of:

(@) An increase of $794,000 and 1 staff year to expand Market News coverage for specialty crops.

AMS proposes to expand market news reporting on specialty crops in nationally significant
geographic regions and for types of production that are currently underreported or not reported.

AMS currently provides specialty crop market coverage of fifteen of the most significant
wholesale fruit and vegetable markets and many of the major shipping point or point of
production/import markets, plus some limited market coverage of cut flowers, honey and tree
nuts. With additional funding, AMS will provide market coverage for a number of other large
significant shipping point markets. These will include greenhouse vegetables nationwide and
conventional production currently not reported in the Ohio Valley, Indiana and part of the
Eastern seaboard.

>

This funding will also allow AMS to expand its coverage of the rapidly growing organic fruit
and vegetable production and distribution markets. This includes increasing the number of
organic products reported at production or shipping points, at points of entry for imported fruits
and vegetables, as well as at wholesale level markets. The program will make a special effort to
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underserved group of producers. Much of the organic data will be reported through the
expanded Market News portal and these funds will provide for ongoing maintenance of the
portal.

‘AMS proposes to increase market coverage to include a higher percentage of total production.

The improved market transparency will benefit all participants in the marketing chain and help
prevent international trade disputes. To accomplish this, the program will release daily market
reports on the new areas and include the data in the National Shipping Point Trends, a closely
watched weekly report published by AMS’ Market News program. The increased reporting of
specialty crops information through expanded market coverage and production varieties would
be captured through enhancements made to the Market News Information System and Portal for
ease in dissemination and accessibility.

Product and price information reported through this program facilitates market transparency
within the industry, contributing significantly to the efficiency of marketing food and
agricultural products. Consumers are the end beneficiaries of a consistent supply of high-
quality products at reasonable prices.

An increase of $666,000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full Market News reporting
responsibilities and Agency goals for the efficient and orderly marketing of agricultural
products by collecting, analyzing, and disseminating broad-based, accurate, and timely market
information. Without this increase, AMS will have to reduce the number of market reports

provided to the public, delay the reporting of market sales data, and/or cover fewer commodities
or locations.

An increase of $233,034 to restore the funding necessary to maintain production of Market

News information used for agricultural marketing decisions to the pre-rescission FY 2008 level.

" An increase of $69,000 for Shell Egg Surveillance ($2.660.000 available in 2008) consisting of:

(@)

(b

An increase of $50,000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full Shell Egg Surveillance
responsibilities and Agency goals as supported by the Administration and Congress to ensure
the appropriate disposition of restricted eggs. Without this increase, AMS will have to schedule
shell egg handling inspections below the legally required quarterly minimum.

An increase of $19,000 to restore the funding necessary to conduct adequate monitoring of
shell egg hal_ldling to the pre-rescission FY 2008 level.

(3)  An increase of $132,000 for Standardization ($4,899.000 available in 2008) consisting of:

(@

An increase of $97,000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full Standardization
responsibilities and Agency goals to facilitate trade of U.S. agricultural products in domestic
and export markets as supported by the Administration and Congress. Without this increase,
AMS will not be able to develop and modify its quality standards to keep pace with changes in
agricultural products and marketing methods.
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An increase of $35.000 to restore the funding necessary to generate the domestic and
international agricultural standards needed for trading of agricultural products to the pre-

rescission FY 2008 level.

(4)  An increase of $480,000 for Federal Seed ($2.405,000 available in 2008) consisting of:

@

®

An increase of $432,000 and 7 staff years to reduce seed mislabeling.

AMS is requesting additional funds to reduce occurrences of seed mislabeling by implementing
seed sampling in States without inspection programs, and by providing additional training in
seed sampling techniques. Reduced occurrences of mislabeled seed will result in increased
buyer confidence and a more stable marketing environment.

The Federal Seed program depends on the State to detect and refer seed mislabeling violations
in interstate transport. Budget reductions in many Northeastern States have virtually eliminated
their seed inspection programs. An estimated 15 percent of the seed sold in these States is
mislabeled. This is at least double the rate of mislabeled seed found in States with active seed
control programs. The higher rate of mislabeled seed results in significantly higher crop losses.
An active seed control program in these States can decrease the mislabeling rate from 15 percent
to 10 percent. The impact of mislabeled seed shipped in interstate commerce comes through loss
of revenue, business reputation, and legal liability faced by the instate seed company that resells
the mislabeled seed that was shipped in interstate commerce. There are expenses involved with
eradication of noxious weeds resulting from planting mislabeled seed containing noxious weed
seeds. This could include additional expenses to individual states for establishment of state
noxious weed eradication programs. Expenses are also incurred by farmers that have to replant
fields due to mislabeled low germinating seed; loss of revenue by farmers that plant seed
mislabeled to varietal content and have no market for the resulting crop. Most farmers that plant
mislabeled seed and businesses that purchase mislabeled seed for resale are small businesses.
States with limited or no seed control programs become “dumping grounds” for low quality
mislabeled seed because seed companies know that no one is checking on the labeling accuracy
of the seed they are selling.

Federal Seed program investigations have shown that the results of tests conducted on samples
selected by seed companies are qualitatively different from those conducted on official samples
drawn by trained State seed inspectors. If a sample is improperly drawn and does not
adequately represent the seed lot, the test results will not be valid. This budget increase will
provide training in sampling techniques and procedures to seed company personnel to provide
valid test results and decrease mislabeled seed. This would benefit farmers, growers, and
homeowners who purchase seed. The program prevents financial losses to farmers by detecting
mislabeled, low quality seed before it is planted. Knowing that seed is subject to inspection
encourages interstate shippers to label seed correctly and creates a level playing field for all seed
companies. i

This funding will also enable the program to develop seed samples that are uniform for the
presence or absence of specific traits for use as reference standards. These seed reference
samples will be used to verify varietals’ purity for Federal Seed Act enforcement. They would
also be made available to State seed laboratories that test seed for the Federal Seed program and
to other laboratories engaged in testing seed for labeling purposes.

An increase of $31,000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full Federal Seed program
responsibilities and Agency goals as supported by the Administration and Congress. Without
this increase, the Federal Seed program will be able to investigate and resolve fewer potential
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labeling violations, reducing the protection for seed buyers against financial losses resulting
from mislabeled seed.

An increase of $17,000 to restore the funding necessary to protect growers through adequate

monitoring of seed labeling to the pre-rescission FY 2008 level.

An increase of $20.000 for Country of Origin Labeling ($1,051,000 available in 2008) consisting of:

@

®)

An increase of $12.,000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its fundamental Country of Origin
Labeling program responsibilities and Agency goals as supported by the Administration and
Congress. Without this increase, AMS will have to reduce retailer outreach and educational
activities needed to implement mandatory program requirements for all the remaining covered
commodities.

An increase of $8.000 to restore funding to the pre-rescission FY 2008 level so that the program

can conduct mandatory Country of Origin Labeling activities other than monitoring and

enforcement for all covered commodities.

An increase of $800,000 for the Pesticide Data program ($15.188.000 available in 2008) consisting

of:

@

(b)

An increase of $640,000 to offset State cooperator cost increases and meet performance goals.

The proposed increase is needed to offset cost increases for State participants, providing the
resources necessary to deliver the pesticide residue data needed for dietary risk assessment as
well as support the program’s performance targets. The program must generate an additional
1,000 samples to meet the Environmental Protection Agency’s (EPA) data requirements for
purposes of pesticide registration and review, as identified in PDP’s performance targets. The
program is also anticipating an increase in data requests from EPA for recently registered
pesticides so that the impact on the environment can be assessed. These chemicals replaced
acutely toxic pesticides and are critical for minor crop production, but have been recently
associated with deleterious impact on beneficial insects. Data provided by the program will
allow EPA to make regulatory decisions for these chemicals that are based on sound science.

The Pesticide Data Program depends on its cooperating State partners for sampling and
laboratory testing. Approximately 87 percent of the funding increase will be applied to cover
State’s operational costs to help defray costs for salaries and benefits of State employees and
cost increases for sampling and testing operations. Salaries and benefits for State personnel
have been increasing to maintain parity with the private sector. Sampling costs have also risen
due to sharp increases in fuel/transportation costs. The program continues to introduce cost
saving measures such as automation of laboratory procedures, contracting for ancillary services
and increasing its reliance on computer technology. However, these efficiency improvements
do not fully offset the rapid rise of operational costs.

>

An increase of $50,000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full Pesticide Data program
responsibilities and Agency goals as supported by the Administration and Congress. Without
this increase, AMS will have to reduce the volume of commodities sampled and tested by State
cooperators, with a corresponding drop in State reimbursements generated by the program and
in pesticide data that supports agricultural and environmental decisions.
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(c) An increase of $110,000 to restore the funding necessary to generate the pesticide residue data
needed for agricultural and environmental decisions to the pre-rescission FY 2008 level.

A net decrease of $4,766.000 and 7 staff years for termination of the Microbiological Data Program
($4.,766.000 available in 2008).

The Microbiological Data Program (MDP) was initiated in 2001 for the purpose of collecting data
regarding the prevalence of food-borne pathogens on domestic and imported produce. A PART
review of the MDP indicated that although AMS shared MDP data with other Federal agencies, such
as the Food and Drug Administration and the Center for Disease Control and Prevention, it is
difficult to determine to what extent the data is used to support risk assessments. Furthermore,
consistent with a Congressional directive, sample origin data is not collected. This limits the use of
the data in epidemiological investigations aimed at determining the source of outbreaks of foodborne
illness. In response to these findings, the program is proposed for termination in 2009.

An increase of $754.000 and 3 staff years for National Organic Standards ($3.127.000 available in
2008) consisting of:

(a) An increase of $690.000 and 3 staff years to protect the integrity of organic labelmg by
increasing program oversight of imported organic products.

AMS requests additional funding to enable the National Organic Program (NOP) to meet
increasingly complex accreditation and oversight requirements for foreign organic certification
agencies (agents) and organic producers and handlers certified under the authority of the
Organic Foods Production Act (OFPA), as amended (7 U.S.C. 6501 et seq.), and the NOP
regulations (7 CFR Part 205). The program will be conducting more in-depth accreditation on-
site follow-up and investigative audits of organic certifiers and certified operations.

Since the NOP regulations were published in 2000, the U.S. organic industry has grown 133
percent, from approximately $6 billion in 2000 to over $14 billion in 2006. In that time, U.S.
demand for organic products has spurred development of global organic production and
handling operations. Foreign operations exporting to the U.S. are certified by 41 individual
NOP-accredited agents based abroad, or by certification agents accredited by foreign
government entities authorized by NOP under recognition agreements. To date, NOP has
negotiated 8 recognition agreements in 6 countries: New Zealand, Canada (3), United
Kingdom, Denmark, Israel, and India. At least 12,000 foreign operations are certified to NOP
regulations, but that number might be much larger in fact, since many of the listed operations
are grower groups that may include hundreds of small-farmer members. The extensive use of
grower groups overseas drives much of the need to conduct oversight reviews in foreign
countries. With the additional resources, NOP will be able to conduct 8 additional reviews of

foreign production/handling operations each year and 8 additional onsite reviews of recognition
agreements annually.

NOP regulations require all individual applicants for accreditation to be inspected at the time of
accreditation and that they receive at least one additional onsite audit before renewal of their 5-
year term. An increased number of agents and applicants for certification — especially those
operating in Europe, Asia, Africa, and South America — has expanded NOP’s auditing burden in
terms of numbers, time, and complexity. As a result, NOP faces increased difficulty conducting
timely updates and onsite audits of its agents placing program compliance at risk. To establish
recognition agreements with foreign government agencies, NOP conducts a program review and
provides training on U.S. accreditation and certification requirements. To maintain the integrity
of the organic label and better ensure that domestic and foreign producers are treated equally,
NOP proposes to review foreign organic accreditation programs operating under recognition
agreements annually. These funds will provide for 6 additional program auditors and travel
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costs to conduct on-site operations reviews of foreign accrediting bodies and reviews on a
sampling of certifiers and certified producers.

Rapid industry growth has strained AMS’ ability to effectively monitor program compliance,
conduct enforcement activities, and ensure the integrity of the USDA organic seal with current
resources. The USDA organic label was rated the most reliable “green” food market label in
2007 by Consumers Union, but the publication had reservations about compliance with labeling
requirements. These additional resources will help to alleviate concerns about foreign products
labeled as organic.

(b) An increase of $50.,000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full National Organic Program
responsibilities and Agency goals as supported by the Administration and Congress. Without
this increase, AMS will not be able to respond as quickly to service requests from the organic
industry.

(c) An increase of $14,000 to restore the funding necessary to protect the integrity of organic food
labeling to the pre-rescission FY 2008 level.

An increase of $45.000 for Pesticide Recordkeeping ($2.919.000 available in 2008) consisting of:

(a) An increase of $24.000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full Pesticide Recordkeeping
program responsibilities and Agency goals to educate and monitor compliance by private
applicators with pesticide record requirements, as supported by the Administration and ‘
Congress. Without this funding, the Pesticide Recordkeeping program will have to decrease the
number of inspections and will not be able to support the agricultural industry in complying
with recordkeeping regulations.

(b) An increase of $21,000 to restore the funding necessary to adequately monitor the agricultural
pesticide records of private applicators to the pre-rescission FY 2008 level.

An increase of $82.000 for Transportation Services ($2.783,000 available in 2008) consisting of:

(a) Anincrease of $62.000 to fund increased pay costs.

This increase is requested to ensure that AMS can carry out its full Transportation Services
program responsibilities and Agency goals as supported by the Administration and Congress.
Without this funding, AMS will be unable to provide needed technical assistance to agricultural
producers to ensure that food and fiber products reach consumers effectively and efficiently.

(b) An increase of $20,000 to restore the funding necessary to provide technical information and
assistance on agricultural transportation to the pre-rescission FY 2008 level.

An increase of $382,000 for the Wholesale, Farmers, and Alternative Market Development
($3,781.000 available in 2008) consisting of:

(a) An increase of $300,000 and 2 staff years to administer Farmers Market Promotion Program
grants.

This request will allow AMS to accomplish the administrative requirements and personnel time
needed to effectively manage the Farmers Market Promotion Program (FMPP) without reducing
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the funding available for grants or the resources needed to support other farmers market and
direct marketing initiatives.

The unprecedented response from applicants interested in obtaining FMPP grant funds poses a
real challenge to Wholesale, Farmers, and Alternative Market Development program resources.
Efforts to integrate the additional administrative requirements and personnel resources needed to
effectively implement FMPP have drawn down the availability of resources directed to other
core farmers market and direct marketing program initiatives. Currently, the FMPP relies on
existing personnel to conduct the program and review and rank proposals. While shared
personnel may be a cost-effective method for managing scarce resources, truly effective
administration of FMPP requires experienced and dedicated staffing throughout the year-long
planning, implementation, and post-award process. The lack of such experience undermines
overall Program credibility in the direct marketing industry. Utilizing dedicated staff will
provide the greater benefits of detailed program knowledge, with respect to eligibility criteria,
grant program goals, recipient/entity characteristics and their objectives, and the ability to
follow up with grantees. -~

Beginning in FY 2006, Congress appropriated $1 million in grants funds for FMPP. The
primary objective of the program is to assist eligible entities with the improvement and
expansion of their domestic farmers markets, roadside stands, community-supported agriculture
programs, and other direct producer-to-consumer market opportunities. Eligible entities under
this program include agricultural cooperatives, local governments, nonprofit corporations,
public benefit corporations, economic development corporations, regional farmers’ market
authorities, and Tribal governments. The maximum award per recipient is $75,000.

To reach the wide range of potential applicants, AMS conducted an exhaustive distribution of
the Notice of Funds Availability to all known eligible entities. A special effort was made to
reach out to Tribal governments, including over 500 application packages that were mailed to
representatives of the National Congress of American Indians. The overall result was an
overwhelming response from industry participants. In 2006, AMS received and reviewed 369
applications requesting a total of $19.9 million and in 2007 AMS received another 326

applications for FMPP grants requesting a total of $15.6 million, which included proposals from
all but two U.S. States.

The FMPP grant program has the potential to make a very strong impact on direct marketing.
The 23 grant proposals funded in 2007 span a wide range of infrastructure, educational, market
promotion, and technical assistance projects. These initiatives reflect the diverse needs of
farmers markets and other direct-to consumer food marketing channels in the United States and
the scope of FMPP funded activities ranges from starting farmers markets and marketing
cooperatives to market research, outreach, education and training for vendors and consumers.
Also, installing electronic benefit transfer (EBT) equipment and training remain a large part of
'FMPP, as does installing signage and developing advertising campaigns to improve the
performance of single markets as well as large scale regional markets.

Dedicated resources to manage FMPP and to direct grants to eligible recipients will strengthen
the effectiveness of the program. These funds will allow AMS to conduct evaluations of
awarded grants so that the collective knowledge developed through FMPP-sponsored projects
can be properly assessed, and the primary lessons learned from these case studies can be widely
distributed to interested parties. Building upon promising direct marketing projects and
feasibility studies that have been funded by FMPP will allow these projects to move forward
into full implementation, and will develop successful marketing models that can be replicated in
other locations.
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(b) An increase of $55.000 to fund increased pay costs.

(©)

This increase is requested to ensure that AMS can carry out its full Wholesale, Farmers, and
Alternative Market Development program responsibilities and Agency goals as supported by the
Administration and Congress. Without the additional funding, AMS will be forced to reduce its
technical assistance to States and municipalities in assisting farmers and producers by
establishing or upgrading market outlets.

An increase of $27,000 to restore the funding necessary to assist in the development of

new or improved agricultural marketing methods and facilities to the pre-rescission FY 2008
level.
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MARKETING SERVICES
2007 Actual and Estimated 2008 and 2009
Geographic Breakdown of Obligations and Staff Years

2007 Actual 2008 Enacted 2009 Est.
Staff Staff Staff

Amount Years Amount Years Amount Years

.................................. $284,443 2 $294,217 2 $293,026

.................................. . 495,389 3 512,411 3 510,337

493,193 3 510,140 3 508,075
.................................. 1,597,163 9 1,652,044 9 1,645,357 10
.................................. 476,228 3 492,592 3 490,598 3
........................................ 55,554,851 321 57,463,808 328 57,231,189 329
713,708 4 738,232 4 735,244 4
994,394 6 1,028,563 6 1,024,399 6
426,003 2 440,641 3 438,857 3
612,867 4 633,926 4 631,360 4
1,943,058 11 2,009,825 12 2,001,689 12
286,748 2 296,601 2 295,400 2
.................................. 179,735 1 185,911 1 185,158 1
.................................. 192,801 1 199,426 1 198,619 1
.................................. 393,894 2 407,429 2 405,780 2
.................................. 105,208 1 108,823 1 108,383 1
.................................. 681,602 4 705,023 4 702,169 4
109,972 1 113,751 1 113,290 1
.................................. 443,614 3 458,857 3 457,000 3
.................................. 166,309 1 172,024 1 171,327 1
145,344 1 150,338 1 149,730 1
.................................. 510,652 3 528,199 3 526,061 3
.................................. 155,163 1 160,495 1 159,845 1
........................... 161,168 1 166,706 1 166,031 1
................................. 316,573 2 327,451 2 326,125 2
.................................. 302,792 2 313,196 2 311,929 2
.................................. 691,211 4 714,962 4 712,068 4
.................................. 74,202 0 76,752 0 76,441 0
................................. 344,841 2 356,690 2 355,246 2
................................. 2,466,745 14 2,551,506 15 2,541,178 15
................................. 1,075,218 6 1,112,164 6 1,107,662 6
821,494 5 849,722 5 846,282 5

0 0 0 0

ettt st 154,492 1 159,801 159,154
73,788,472 428 76,323,966 438 76,015,000 440
1,148,768 -- -- -- -- --
74,937,240 428 76,323,966 438 76,015,000 440
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Marketing Services and Payments to States and Possessions
Classification by Objects

2007 Actual and Estimated 2008 and 2009

Personnel Compensation:

Washington, D.C. ...
Field ..o .
11.1.  Full-time permanent ... ................coeeeeeeonn.e
11.3  Other than full-time permanent ...................
11.5  Other personnel compensation ....................
Total personnel compensation ...............cccc.......
12 Personnel benefits ...
13 Benefits for former personnel
Total personnel compensation
and benefits ...
Other Objects:
21 Travel ..o e e
22 Transportation of things ...........c.ccc.co. oo ooee
23.1  Rental payments to GSA ............ocooiee e
23.2  Rental payments to others ..........................
23.3  Communications, utilities
and miscellaneous charges ...................
24 Printing and reproduction ...................o e
25.1  Advisory and assistance Services .................
252 Other SETVICES .......ccccccoivivimniiirierecirie vee e .
25.3  Purchases of goods and services
from Government accounts ..................
25.4  Operation and maintenance...........c...cceereeveucnee
25.5  Research and development contracts ............
25.6  Medical Care...........ceeiiiniriiiieceae
25.7  Operation and maintenance
of equipment ............cccoovveviniiiciiian
26 Supplies and materials .. R
31 EqQUIPIMENt ..o e e
42 Insurance Claims and Indemnities......................
43 Interest and Dividends
91 Unvouchered..........ccooooiiiieiiieeccee
Total other objects ..........ccccooeveneenne e .

Total Marketing Services............cocoovuereirveeireeneereeeaeenes

Payments to States and Possessions:

41

Grants, subsidies and contributions a/ ......... .

Total ObligAtiONS ........cccooveeevirrierieeiiee e et it e e

Position Data:
Average Salary, ES positions .....................cco i
Average Salary, GS positions .........................olL.
Average Grade, GS positions .......................ccoonens

2007 Actual 2008 Enacted 2009 Est.
$8,516,193 $10,986,641 $11,326,470
30,903,588 39,868,359 41,101,530
28,276,205 37,358,000 38,467,000
518,705 774,000 783,000
2,336,725 2,208,000 2,253,000
31,131,635 40,340,000 41,503,000
8,199,950 10,483,000 10,891,000
88,196 32,000 34,000
39,419,781 50,855,000 52,428,000
2,048.261 1,019,000 1,127,000
131,000 145,000 145,000
15,411 0 0
1,196,837 859,000 783,000
2,183,411 707,000 642,000
273,921 143,000 138,000
6,257 0 0
19,403,381 15,454,966 15,359,000
6,618,762 4,503,000 2,716,000
6,718 22,000 22,000
1,633 0 0
3,152 4,000 4,000
166,076 314,000 305,000
1,053,406 862,000 805,000
1,259,779 1,419,000 1,528,000
0 17,000 13,000

720 0 0

(34 0 0
34,368,691 25,468,966 23,587,000
73,788,472 76,323,966 76,015,000
6,803,084 11,575,660 9,834,000
80,591,556 87,899,626 85,849,000
$124,671 $128,411 $132,263
$72,132 $73,101 $75,221

12 12 12

a/ Due to the timing of the announcement for the Specialty Crop Block Grant Program, these numbers are updated from the
MAX budget system data.

Note: Object class amounts differ from the MAX budget system display due to reimbursable adjustment entries.



16g-1
AGRICULTURAL MARKETING SERVICE

STATUS OF PROGRAM
MARKETING SERVICES
MARKET NEWS

Current Activities: The Market News Service provides current, unbiased information on supply, demand,
prices, movement, location, quality, condition, and other market data on farm products in specific markets
and marketing areas. This information is supplied to producers, merchants, and others to assist them in the
orderly marketing and distribution of farm commodities. All market information is reported to AMS on a
voluntary basis with the exception of Livestock Mandatory Price Reporting. S

Selected Examples of Recent Progress:

Livestock Mandatory Price Reporting (LMPR): The Agricultural Marketing Service’s LMPR program (as
authorized by P.L. 106-78, Title 9) was initiated on April 2, 2001, and requires the reporting of market
information by packers who annually slaughter an average of 125,000 cattle, 100,000 swine, or slaughter or
process an average of 75,000 lambs. Importers who annually import an average of 2,500 metric tons of
lamb meat products are also required to report. Mandatory reporting provides information on 96 percent of
the volume of all cattle, boxed beef, slaughter hogs, sheep, lamb meat, and imported lamb meat traded.
Mandatory market news reports cover negotiated, forward contract, and formula marketing arrangement
purchases of cattle, hogs, and sheep; and sales of boxed beef as well as domestic and imported boxed lamb
cuts.

After the statutory authority for the program expired in September 2005, most packers continued to provide
information on a voluntary basis in anticipation that the program would be reauthorized. On October 5,
2006, the LMPR program was reauthorized by P.L. 109-296 through September 30, 2010, with some
modifications to swine reporting. As the statutory authority for this program had lapsed, the regulatory
authority must be re-established through rulemaking. AMS has initiated this process and published a
proposed rule in the Federal Register on August 8, 2007. Publishing for all reports has continued with the
exception of reports for slaughter cows, and imported boxed lamb.

New and Enhanced Market Reports: AMS adds, modifies, or eliminates market reports as its consumers’
needs or the industry environment changes.

Cotton:

e Monthly Cotton Price Statistics: Begmnmg with the August 2007 report, Cotton Market News added a
table to the Monthly Cotton Price Statistics. The new table shows the weighted US average spot
quotations for the season to date. This weighted average is based on the percentage of the crop that
was grown the previous year in each market. '

Dairy:

o The international reporting component of Dairy Market News was well positioned to keep the industry
informed as exports of U.S dairy products significantly increased beginning in the summer of 2006.

o In August 2007, the Dairy Product Mandatory Reporting program was implemented. Through this
program, dairy product price information collected by the National Agricultural Statistics Service is
verified to ensure that USDA announced dairy product prices are accurate. These announced product
prices are then utilized in the Federal milk order program to calculate fluid milk prices. Since
implementation in August, more than 70 plants representing over 60 percent of the reporting entities
have been audited. This program is resulting in timely, accurate, and reliable market information;
facilitation of more informed marketing decisions; and promotion of competition in the manufactured
dairy product industry that impacts the overall dairy industry by more than $20 billion.
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Fruits, Vegetables, and Specialty Products:

» National Fruit and Vegetable Retail Report: This weekly report features advertised retail activity and

- prices on the most commonly consumed fruits and vegetables, including several organic items. The

report enhances the already extensive information being provided by Market News, adding retail
coverage to existing wholesale and shipping point market data.

Fruit and Vegetable Market News began publishing 12 new Free On Board reports in 2007 for: (1)
Apples (organic) — Washington; (2) Cantaloupes — Caribbean Imports; (3) Carrots (organic) —
California; (4) Clementines — California; (5) Honeydews — Caribbean Imports; (6) Lettuce, romaine
and green leaf — New Jersey; (7) Mangoes — Caribbean Imports; (8) Onions (organic) — Georgia; (9)
Oranges, Cara — California; (10) Pineapples — Caribbean Imports; (11) Raspberries — Mexico; (12)
Tangelos — South Africa.

- Livestock and Grain:

¢ During FY 2007 AMS Market News began issuing additional ethanol plant reports which include theA

Eastern Corbelt Ethanol Plant Report, Nebraska Ethanol Corn and Co-Products Processing Values,
and South Dakota Ethanol Plant Report.

Organic reporting was expanded with the Eastern Cornbelt Organic Grain & Feedstuffs Report.

New Livestock and Grain Reports include the Regular Sale from Jackson County Livestock Market in
Ripley, WV; Carolina Stockyards, Siler City Monday, NC Weighted Average Report; lowa Weekly
Weighted Average Slaughter Cattle Report; Danville, VA Sheep and Goat Auction; United Producers
Inc Weekly Hay Auction-Shelbyville, IL; Arthur Sale Barn Weekly Hay Report-Arthur, IL; Kilby's
Livestock Market, North Wilkesboro, NC Weighted Average Report; Shelby Livestock Yard, Shelby,
NC Weighted Average Report; Stanford, KY - Blue Grass South Livestock Market Cattle Auction
Report; Tennessee Bred & Pairs Replacement; Nebraska/Iowa Hay Summary; New Holland, PA Sheep
and Goat Weighted Average Report; Southeast Livestock Exchange, Waynesville, NC Monthly Video
Auction; Kentucky Bluegrass of Campbellsville Livestock Market; Cattlemen’s Livestock Auction,
Bowling Green, KY; Iowa Soybean Processor Report; New Mexico Direct Feeder Cattle Report;
Stanford, KY - Blue Grass South Livestock Market Cattle Auction Report; Miles City Livestock
Commission Co. Miles City, MT Weighted Average; Nebraska Livestock Market of Norfolk; Ohio
Goat Auction, Hillsboro Ohio Graded Goat Sale; Summary of Wisconsin Livestock Auction at Sparta;
Summary of Wisconsin Feeder Cattle Auction at Altoona; Mexico, MO Sheep & Goat Auction;
Hamilton's IL, Madison County Ag Hay Auction; Weighted Average Auction Report of Siler City,
North Wilkesboro, Turnersburg, Mount Airy, Shelby, Norwood and Smithfield, NC; and Columbus,
NE — Columbus Sales Pavilion Feeder Cattle Weighted Average and Slaughter Cattle Report.

Poultry and Eggs:

In 2007, Poultry Market News and Analysis combined the current Central and Eastern regional
mechanically separated chicken (MSC) market reports into a national report, expanding coverage to
include the entire U.S. The report was developed with the help of industry cooperators and presents
the information in a more user-friendly format allowing users to more quickly and easily comprehend
the marketplace. The new report is being released concurrently with the Eastern and the Central
Region MSC reports until January 4, 2008, when it will become the single MSC market report
covering the national trading of MSC. ‘

In March 2007, Market News added an individually quick frozen (IQF) section to the Retail Feature
Activity Reports which comprise the three most commonly featured uncooked IQF chicken items
(these are boneless/skinless breasts, breast tenders, and wings). The level of retail advertising
featuring IQF products provides valuable insight into consumer trends as well as the relative health of
the marketplace. As these items are packed in various sized bags, all advertised prices are reported on

a price per pound basis.

In 2007, the Shell Egg Demand Indicator (SEDI) measurement tool was developed to estimate the ’
demand for shell eggs. The Weekly SEDI estimates shell egg demand through calculations modeled
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after known industry production and marketing practices. After discussions with several industry trade
associations, the report was released publicly in October 2007.

Market News Web Portal:

AMS is modifying and enhancing the Market News Web Portal which opened to the public in October
2005 with Livestock and Grain and Fruit and Vegetable information. The Portal allows users to customize
the site to their specific needs, to query directly from the Market News Information System database, and to
select the format view. The system permits customers to build and save their own data searches and allows
for currency conversion, metric conversion, and graphing. Customer feedback, while very positive,
included a number of specific requests for enhancements and greater capability. The most significant of the
enhancements is the ability to store separately and easily retrieve market information on organic products.
The enhancements are scheduled to be completed and made available to the public by Spring 2008. AMS
plans to add cotton, dairy, and poultry data to the Portal as soon as resources allow.

During Fiscal Year 2007, the deliverables for each commodity’s portal included initial analysis to gauge an
estimate for each commodity’s portal needs for Cotton, Dairy and Poultry; Functional Requirements
Document for Fruits and Vegetables and Livestock and Seeds, Design Specifications Documents for FV
and LS as well as specific software enhancements that include refinement of data reporting, statistics for
portal activity, and environmental/organic data management. Discovery to develop the detail portal
requirements will begin in the second quarter of FY 2008.

International Cooperation and Market Reporting:

AMS Market News provides technical expertise to other countries and for a variety of programs conducted
by other U.S. agencies. These activities strengthen international Market News reporting by supporting the
development of foreign agricultural market information systems. AMS, in coordination with the Foreign
Agricultural Service, supported the USDA/U.S. Agency for International Development technical assistance
project in India. Teams of market information specialists and agricultural commodity graders traveled to
India in 2006 and 2007 to assist the Government of India in enhancing their capability to collect and
distribute market information as well as in establishing grades and standards for domestic use. In 2007,
AMS worked with the National Institute of Agricultural Marketing and the Government of India to further
develop and expand a market reporting training program.

AMS continues in its leadership role of the Market Information Organization of the Americas (MIOA), to
develop a network of market information organizations from approximately twenty countries from North,
.Central, and South America. AMS attended the MIOA annual meeting held in Quito, Ecuador as well as
two Executive Committee meetings in the U.S and in Panama. Future planned activities include regional
projects and technical workshops for the participating member countries. The next MIOA annual meeting
will be held in Panama City, Panama in September 2008.

PART Assessment:

The majority of the Agency’s Marketing Services (MS) activities underwent a PART assessment for the FY
2008 budget and the overall program rating was “Adequate.” The assessment found that the Program
gathers, analyzes, and makes available market data for use among participants throughout the agricultural
marketing chain. Increased information in the marketplace provides all market participants with resources
to informed business transactions. To improve the performance of the program, we are developing
additional methods to automate the collection and posting of Market News price data, clarifying long-term
and annual measures to better demonstrate progress toward outcome-based performance goals, and
improving reporting and documentation of relevant program action.
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SHELL EGG SURVEILLANCE

Current Activities: The shell egg surveillance (SES) program monitors the disposition of "restricted eggs"
(eggs that are cracked, dirty, incubator rejects, inedible, leaking, or otherwise unfit for human consumption)
to ensure that only eggs fit for human consumption are available to consumers. Inedible eggs constitute a
small proportion of all shell eggs. Most inedible shell eggs are used in-animal feed; the remaining eggs are
destroyed.

Selected Examples of Recent Progress: The number of civil penalty cases against shell egg handlers
decreased from five in FY 2005 to one in FY 2006 and to zero in FY 2007. The percentage of shell egg
handlers in compliance with the SES program during initial visits increased from 83% in FY 2006 to 85%
in FY 2007; the percentage of compliance during follow-up visits increased from 45% to 60% in FY 2007.

Inspections Conducted:

Shell Egg Handlers Hatcheries
Fiscal Year 2006 531 345
Fiscal Year 2007 . 487 332
STANDARDIZATION

Current Activities: AMS develops and modifies quality grade standards for commodities when needed by
industry and consumers. The Agricultural Marketing Act of 1946 directs USDA to provide such quality
grade standards "to encourage uniformity and consistency in commercial practices." There are 508 quality
grade standards in place for poultry, eggs, rabbits, meat, dairy products, fresh and processed fruits and
vegetables, cotton, tobacco, and livestock. These food and fiber standards are widely used by private
industry in domestic and international trading, futures market contracts and as a benchmark for purchase
specifications in most private contracts. They enable AMS to conduct market news, grading and
commodity procurement programs.

. Before standards are implemented, AMS conducts studies and announces proposed standards. Public
comments are solicited to verify that quality grade standards will facilitate commerce. In addition to their
use by private industry in domestic and international contracting, USDA food and fiber standards have, to a
great extent, become the basis for international harmonization of agricultural product quality grades
recognized by Codex Alimentarius and the Economic Commission for Europe.

Selected Examples of Recent Progress:

Standards Reviews: In FY 2007, AMS specialists reviewed 83 commodity standards, including 21 for
cotton products, 1 for dairy products, 18 for fresh fruit and vegetable products, 6 for processed fruits and
vegetable products, 20 for livestock and meat, 4 for poultry, and 13 for tobacco. These reviews resulted in
the revision of 8 standards: 1for poultry and 7 for fresh fruits and vegetables.

International Activities: AMS remains active in global marketing standards initiatives and represents the
U.S. in meetings of the Codex Alimentarius, the International Dairy Federation , the United Nations
Economic Commission for Europe (UNECE), the Organization for Economic Cooperation and
Development, the International Organization for Standardization, the International Seed Testing
Association, the International Meat Secretariat, and several bilateral consultative committees on
Agriculture. AMS also participated in the Moroccan Cold Chain Initiative to help establish an adequate
infrastructure for the importation of high quality U.S. beef. This initiative included training for Moroccan -
government officials on the regulatory requirements for safety and labeling of red meat commodities.

e UNECE/CODEX: AMS fully reviewed and edited the UNECE’s revised final standard for
chicken prior to the official poultry standard publication by the UNECE, and made final revisions
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to the turkey standard in preparation for its official publication in calendar year 2008. In addition,
poultry specialists developed the first draft to revise the shell egg and egg products standards of
the UNECE and reviewed the first draft of their revised standard for ducks.

During 2007, AMS fruit and vegetable experts served as U.S. Delegates to meetings for the
international standards bodies of the UNECE and Codex, and AMS continued to chair the Codex
Committee on Processed Fruits and Vegetables which finalized four standards during its meeting.
Dairy Programs expanded the export certificate program for dairy products and led the U.S.
delegation of the Codex Committee on Milk and Milk Products to ensure adoption of international
standards that position the U.S. dairy industry competitively in the global market. Through Dairy
Programs’ efforts, USDA dairy export certificates are now requested by approximately 90
countries and 7,800 certificates were issued in FY 07—nearly a 50% increase from 2006. In
addition, 16 revised Codex Cheese Standards were officially adopted by Codex Commission in
July 2007. As a result of these efforts, trade barriers for U.S. companies have been reduced and a
basis for resolving international trade disputes has been provided thus facilitating the international
trade of dairy products that have an export value of more than $1.89 billion for the U.S. dairy
industry.

International Organization for Standardization (ISO): An S&T scientist took a leadership role

when participating in International Organization for Standardization (ISO) Technical Committee
(TC) 34 analytical methodology drafting meetings for two subcommittees (SC 2 and SC 11) for
food products in Buenos Aires, Argentina in April 2007. Representatives from Germany, Spain,
France, United Kingdom, Malaysia, Korea, Australia, Argentina, the Netherlands, Poland, Peoples

" Republic of China, Canada, and Switzerland were in attendance. There was agreement that the

International Olive Council (IOC) can be a participating member of TC 34 and pursue the
harmonization of IOC methods with the methods in ISO Standards for 52 foreign countries. S&T

. gained insight as a result into the essentials needed to meet forthcoming U.S. Olive Oil Grade

Standards.

GRADING AND CERTIFICATION SERVICES

Current Activities: AMS grading and certification services provide impartial verification that agricultural
products meet contractual quality standards. Use of AMS’ Federal grading program is strictly voluntary,
with users paying for the cost of the service.

Selected Examples of Recent Progress:

a.

Cotton Grading: AMS classified 19.95 million samples of cotton under the grower classing program in
2007, with all cotton classed by the high volume instrument (HVI) method. In addition, the Cotton
Program classified over 833 thousand samples under the Cotton Futures Act. Cotton inspection,
classing, and grading information for sample bales are stored and maintained in a central database.
This information is provided electronically to growers and agents who request it at a charge of five
cents per record. In 2007, the Cotton Program received requests for information on 20.9 million
sample bales.

Fees and Charges Effective FY 2007:

ps]

Service Performed ees
Form 1 grading services : $1.85 per sample a/

a/ Base fee rate as of July 2006. A discount of five cents per sample is awarded to producers who
are billed through voluntary central agents (e.g., cotton gins and warehouses).

b. Dairy Products Grading: Product grading, laboratory analysis, and plaﬁt inspections assure purity and

quality of dairy products. Upon request, AMS grades dairy products sold in commercial channels. An
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AMS grade is also required on all products sold to the Commodity Credit Corporation under the dairy
price support program. In 2007, AMS graded approximately 1.2 billion pounds of dairy products and
conducted 1,000 dairy plant inspections and audits to assure sanitation of processing facilities.

Fees and Charges in Effect:

Hourly Fees

Services Performed FY 2007 FY 2008
Continuous resident service $57.00 $62.00
Nonresident service 62.00 68.00

International markets are increasing for U.S. dairy and related products. The Dairy Grading and
Standardization Branches work together to offer assistance with inspection and certification of dairy
and related products for export. Federal inspections are routinely required by importing countries.
Certifications attest that dairy products are: 1) fit for human consumption; 2) produced under sanitary
and wholesome conditions; and 3) free from animal diseases. In FY 2007, the Dairy Grading program
issued 7,800 export certificates.

Processed Fruit and Vegetable Grading: This program offers both grading and audit-based verification
services. During 2007, AMS graded approximately 13.8 billion pounds of processed fruits and
vegetables at 390 processing plants, 14 field offices, and 14 inspéction points. In addition, AMS
conducted third-party quality, systems, and sanitation audits for food service organizations, processors,
retailers, and state and Federal government entities. AMS provides verification audits under the
Qualified Through Verification (QTV) program to meet the needs of the fresh-cut produce industry.
AMS performed 48 QTV audits in FY 2007. AMS’ Plant Systems Audit (PSA) program provides an
unbiased, third-party audit of a processor’s quality assurance system. AMS performed 68 PSA audits
for fruit and vegetable processors nationwide, AMS implemented a Food Protection Audit System in
support of USDA food purchases. In FY 2007, AMS performed more than 225 Food Protection
Audits.

During 2007, AMS continued to meet the demand for in-plant inspection of Department of Defense
operational rations in support of military activities in the Middle East and elsewhere. The AMS Food
Team also participated in 29 worldwide subsistence audits under the Defense Logistics Agency’s
(DLA) “Prime Vendor” food procurement program. These audits are conducted at various
vendor/warehouse locations throughout the U.S. and other countries worldwide. The AMS Food Team
is used by DLA to ensure the quality of the food products procured by DLA under Prime Vendor
contracts which are valued at over $2.9 billion. '

To maintain uniformity in the application of inspection and grading rules, procedures and standards for
processed fruits and vegetables, AMS provided orientation and hands-on training courses for new
employees as well as refresher courses for current personnel. New courses are added as new and
different skill-sets are required to provide value-added services that display flexibility in a changing
market place. AMS continued to strengthen its administrative processes in 2007 by training
administrative personnel from processed fruit and vegetable grading offices nationwide.

Fees and Charges Effective FY 2007:

Hourly Fees

Service Performed Base Overtime Holiday
Lot inspection $52.00 $78.00 $104.00
Yearly contract (in-plant) 39.00 58.50 78.00
Additional Graders (in-plant) 52.00. 78.00 104.00

. Seasonal contract (in-plant) 52.00 78.00 104.00
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Fresh Fruit and Vegetable Grading: AMS grading services for fresh fruits and vegetables are available
at shipping points and in receiving markets throughout the U.S. and Puerto Rico. In 2007, AMS
graded or supervised the grading of approximately 60 billion pounds of fresh fruits, vegetables, and
specialty crops. Grading services were provided by approximately 3,000 Federally-licensed State
employees at shipping points and cooperative market locations and by approximately 150 federal
employees at 34 federal receiving markets.

AMS provided an eight-week New Inspector Training Class for Federal and Federally-licensed State
graders that included intensive classroom and laboratory training on inspection procedures. The
students also received training on ethics and conduct, safety and health, digital imaging, and pertinent
administrative matters. AMS also provided eight refresher training classes, three Good Agricultural
Practices/Good Handling Practices (GAP/GHP) auditor training classes, one Train-the-Trainer class,
one international training classes, and five specialized industry training classes. These classes help to
ensure service quality and uniform application of procedures.

Fees and Charges Effective FY 2007:

Service Performed Fees*
Quality and condition inspections of products each in

quantities of 51 or more packages and unloaded from

the same land or air conveyance:

Over a half car lot equivalent product $131.00
Half car lot equivalent or less of each product 109.00
For each additional lot of the same product 60.00

*Lots in excess of car lot equivalents are charged proportionally by the quarter car lot.

Hourly Rates:
Hourly rate for inspections performed for other purposes

during graders’ regularly scheduled work week: $64.00
Hourly rate for inspections performed under 40 hour contracts

during the grader’s regularly scheduled work week: 64.00
Premium rate, in addition to hourly or car lot rates: 33.00
Holiday hourly rate, in addition to hourly or car lot rates. 66.00

Meat Grading and Certification: During 2007, meat grading and certification services were provided
to approximately 200 meat packing and processing plants and other establishments world wide. A
total of 20.9 billion pounds of red meat (beef, lamb, veal and calf) were graded during the year. This
figure represents 95.1 percent of steers and heifers, 79.2 percent of lamb, and 37.0 percent of veal and
calf commercially slaughtered in the U.S. In addition, 24.4 billion pounds of meat and meat products
were certified for specification, contractual or marketing program requirements. Twenty-three
Worldwide Food Audits were performed for Department of Defense prime vendor contracts.

Fees and Charges in Effect:

Hourly Fees

Service Performed FY 2007 FY 2008
Commitment grading $61.00 $61.00
Non-commitment grading 71.00 71.00
Premium (overtime) grading 78.00 78.00
Holiday grading 122.00 122.00
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